
Today’s customers are 
fast-moving multi-taskers, 
and they demand that travel 
companies are the same.  
They want 24/7 service, 
unique travel experiences  
and constant connectivity  
for mobile devices. 

By modernising its payment 
system, Travel Corp was 
better able to keep up with the 
evolving needs of customers 
and suppliers. Here’s how:

Commitment to  
customer’s and supplier’s 
calls for innovation

Travel Corp (US) has long 
demonstrated a steadfast 
commitment to its customers. 
Michael Kidd, CFO says, “We try 
to stay on top of what the client 
wants, give them the best value we 
can, and offer everything they’re 
looking for in a guided tour.” From 
ensuring Wi-Fi is available on every 
coach to launching a social media 
campaign geared at Millennials, 
Travel Corp listens to its customers 
– which means innovating to meet 
their changing needs.

Travel Corp wanted to apply this 
philosophy of innovation to its 
supplier relationships. Getting paid 
can be a source of concern for them. 

As Kidd points out, “People are very 
leery of who they’re dealing with 
and may want security deposits and 
floating deposits, or they won’t take 
your invoice initially.” 

Kidd was eager to reduce paper use 
and fraud risk, while streamlining the 
payment process and improving the 
supplier payment experience.

To accomplish these objectives, 
Travel Corp chose American Express 
vPayment. American Express 
vPayment is a specific-use account 
payment solution that assigns a 
Virtual Account Number to each 
transaction. Users also input a 
specific charge amount, usage 
dates and key expense details to 
better control spend and facilitate 
reconciliation activities.

From the back office  
to the front desk:
American Express vPayment™ helps 
support Travel Corp’s commitment to 
suppliers and customers. 
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About Travel Corp

Travel Corp is a fourth-
generation, family-owned 
travel business operating 
in 60 countries. 

With over 35 offices 
and 4,000 employees, 
it serves over 2 million 
customers per year. 

Travel Corp implemented 
American Express 
vPayment in three of its 
brands: Trafalgar Tours, 
Insight Vacations and 
Contiki Vacations.

Reduction of fraud risk and 
paper processing

Fraud exposure was a particular 
concern for Kidd. He finds that with 
American Express vPayment, fewer 
people are touching payments and 
there’s more control over how much 
is charged to each transaction. This 
means fewer payment errors and no 
worrying about an invoice getting 
lost in the mail. 

Their payment process now has 
“less risk of fraud than it did a 
year ago, before American Express 
vPayment was implemented.” 

The time savings were considerable 
as well. He estimates, “It’s 
probably saving 10 to 15 percent 
of the time that would have been 
previously spent issuing invoices 
and payments.” 

Supporting suppliers and 
customers with simplified, 
secure payments

American Express vPayment has 
helped Travel Corp honour its 
commitment to “pay suppliers 
as quickly and seamlessly as 
possible.” 

Their commitment to innovation, 
customers and suppliers is already 
being realised. “We’re only eight 
months through our first year of 
using American Express vPayment, 
and we’ve already surpassed our 
initial expectations.”
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“ We’re only eight 
months through our 
first year of using 
American Express 
vPayment, and we’ve 
already surpassed our 
initial expectations.”

American Express vPayment is available to American Express Global Corporate Payment Clients. American Express vPayment is subject to Terms and Conditions as set out in the 
American Express Corporate Account Agreement. 1608002(04/16)

For more information on American Express vPayment visit
www.americanexpress.com/australia/vpayment


