
Research methodology and demographics: How Canadian finance executives are keeping 
businesses cash flow positive and growing was prepared by CFERF, the research arm of FEI 
Canada, together with its research sponsor American Express. It is based on the results of 
an online survey of 100 executives from across Canada conducted between February 15, 
2017 and March 13, 2017. The majority (77%) work in the finance and accounting function 
and 13% are among general management.     

50% of businesses are currently making changes
to better manage their cash flow. How? 

Taking advantage of payment
 terms that o�er discounts

Shortening payment terms
with clients

Cited stretching payables Moving to a virtual payment
system

Top cash operational cash business
priorities in the next 12 months? 

Improving cash forecasting Improving cash flow Managing working capital

What’s driving the need to improve cash flow?

Meeting annual 
cash flow targets 

Paying shareholders Paying down debt 

Looking back and looking forward

Businesses have faced challenges in the last 12 months

Customer payment 
delays 

Customers experiencing
financial di�culty

Requests for extended 
credit and payment terms

Ranked organic growth
as one of their top 

3 priorities  

Are looking for 
e�ciencies by reducing costs 

or streamlining processes 

Are generating new 
business by entering new 

markets  

...But it has not deterred them from focusing on growth

More than 1/3 say short-term financing is critical to 
their business. A 20% increase in working 
capital would have a “significant impact.”

The maxim “revenue is vanity, profit is sanity but cash is king,” is 
well used for a reason: the implementation of sound cash 
management practices is essential to ensure the profitability and
sustainability of any successful business.

The Canadian Financial Executives Research Foundation (CFERF), 
in partnership with American Express, recently surveyed financial 
executives and senior managers across Canada to better 
understand the business priorities of Canadian companies and the 
place cash management and payments hold within those priorities. 
Here’s what we learned:  
  

Fueling Growth with Positive 
Cash Flow


