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Frequent Traveler
Over the course of a year, 
road warriors average 19 
nights away from home2
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To find out more about American Express’s 
research on the future of business travel visit:  
https://business.americanexpress.com/us/businesstraveler  

Business travel is changing, as corporate spending and 
frequency of trips are on the rise...

Continued Growth
After reaching $1 trillion in 
spend in 2013, global business 
travel is forecasted to increase 
by 8.2% in 20141

 

Employees are traveling to different destinations, 
adding greater complexity to travel program management

BUSINESS TRAVEL FORECASTED GROWTH IN 2014
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Enhance traveler experience 
New processes such as push notifications via mobile
devices help to automate and anticipate traveler logistics,
enabling travelers to focus on their goals6 

Compliance through engagement
Techniques such as gamification and traveler perks
help raise engagement and compliance with
the program to drive value and cost efficiencies 7

Social integration where possible
Social media-like tools can be used to collect traveler
feedback and insights to continuously improve the program.
Offline options, such as quarterly business reviews or 
frequent traveler councils, can also be good alternatives8  

Global business expansion, fueled by corporate growth, has opened up new 
markets, resulting in more travelers on the road than ever before. 

In response, managed travel programs must innovate to maximize traveler 
productivity and engagement, or risk losing relevance and opportunities 

to drive value to the bottom line.

WHAT ARE PROGRAM MANAGERS DOING TODAY TO HELP 
OPTIMIZE THEIR PROGRAMS IN THE NEW NORMAL? 

THE STATE OF GLOBAL BUSINESS 
TRAVEL TODAY




