
The Travel Experience

To help companies enhance their travel programs and increase productivity for business 

travelers on the road, we partnered with the GBTA Foundation to survey frequent 

travelers about their overall experience. Here’s some of what we found.

Every aspect of the employee journey a�ects overall satisfaction – from 
booking to using ground transportation. 

Learnings from the 
Traveler's Journey

The GBTA Business Traveler Sentiment Index™ Study - May 2015, conducted in partnership with American Express, was 
conducted among a sample of 826 business travelers whose primary residence is located in the United States, who are 
employed part-or full-time, and who have taken four or more business trips in the prior 12 months, from the point that the 
survey was taken. The survey was carried out by the GBTA Foundation between December 4 – 19, 2014.

The content in this published material is provided for general informational purposes only and does not constitute 
investment, financial, tax, legal or other professional advice on any subject matter. Please contact your investment, 
financial, tax, legal or other professional advisor regarding your specific needs and situation. American Express Travel 
Related Services Company, Inc. and its subsidiaries and a�liates (“American Express”) do not accept any responsibility for 
any loss which may arise from reliance on information contained in these materials. American Express does not warrant or 
guarantee the accuracy of these published materials.

Airlines and Airports
Airline delays, airport security and airline fees are the top three areas identified by travelers 
that have made business travel more stressful now compared to three years ago.   

Younger generations are warming up to technology-based travel services.

Those who say they definitely will use an app-based private car service, 
such as Uber or Lyft, for business travel in the next 12 months:

Renting rooms at private residences on a business trip is a growing trend, 
especially among younger travelers. 

Ground Transportation

Your company should continue to devote resources to areas causing 
stress to ensure travelers get from Point A to Point B smoothly. This 
can help them focus on their business objectives.

Travelers value convenience and flexibility, so it’s important to allow a 
variety of options when it comes to transportation and housing. 

Talk to your employees to get a better sense of their experience on the 
road. Keep checking the state of your business travelers and stay up to 
date with the GBTA Business Traveler Sentiment IndexTM Reports here.

Accommodations

Those highly likely to stay at a 
private residence rented through 
an online service instead of a 
hotel for business travel:

Key Takeaways

Booking
Finding the right balance of savings and convenience is important, 
based on what surveyed travelers said. 

are highly satisfied with making their 
own travel arrangements

say convenient flight schedules are the top consideration 
when booking flights, ahead of ticket costs

45%
DELAYS

33%
SECURITY

29%
FEES

AS FEES CONTINUE TO BE A PAIN POINT, 

THESE PERCENTAGES OF TRAVELERS 

BELIEVE MORE SHOULD BE FREE. 

37% BAGGAGE CHECK
26% Wi-Fi

46% : AGES 18 - 34
27% : AGES 35 - 44
20% : AGES 45+

75% 

36% 

AGES 18 - 34 : 35%

AGES 35 - 44 : 20%

AGES 45+ : 6%

https://business.americanexpress.com/us/business-trends-and-insights/business-traveler/business-travel-expenses-and-sentiment

