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TO THE FRONT DESK: 
vPAYMENT FROM AMERICAN EXPRESS® HELPS SUPPORT  
TRAVEL CORP’S COMMITMENT TO SUPPLIERS AND CUSTOMERS

CASE STUDY

Today’s customers move fast, multi-task and demand that travel companies do the same. 

They want 24/7 service, unique travel experiences and constant connectivity for multiple 

mobile devices. By modernizing its payment system, Travel Corp was better able to keep 

up with its customers’—and suppliers’ —evolving needs. Here’s how.
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Commitment to Customers and 
Suppliers Calls for Innovation
Travel Corp has long demonstrated a steadfast 
commitment to its customers. In December, 
2014, we sat down with Travel Corp CFO Michael 
Kidd, who noted, “We try to stay on top of what 
the client wants, give them the best value that we 
can, and give them everything that they’re looking 
for in a guided vacation.” From ensuring Wi-Fi is 
available on every coach to launching a social 
media campaign geared at Millennials, Travel Corp 
listens to its customers—which means innovating 
to meet their changing needs.
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Travel Corp wanted to apply this philosophy of 
innovation to its supplier relationships. Getting paid 
can be a source of concern for them, as Kidd points 
out, “People are very leery of who they’re dealing 
with and may want security deposits and floating 
deposits, or they won’t take your check initially.” 

Kidd was eager to reduce paper use, reduce fraud 
risk and streamline the payment process while also 
improving the supplier payment experience.

To accomplish these objectives, Travel Corp chose 
vPayment from American Express. vPayment is a 
single-use account payment solution that assigns a 
virtual account number to each transaction. Users 
are also able to specify a specific charge amount, 
date range and transaction details to better control 
spend and facilitate reconciliation processes.

Reduce Fraud Risk and 
Paper Processing 
Fraud exposure was a particular concern for Kidd. 
He found that with vPayment, fewer people are 
touching payments and there’s more control over 
how much is charged to each transaction. This 
means fewer reconciliation errors and no worrying 
about a check getting lost in the mail.

He concluded that their payment process now “has 
less risk of fraud at this point than it would have a 
year ago before vPayment was implemented.” 

The time savings were considerable as well. He 
estimates, “It’s probably saving 10 to 15 percent 
of the time that would have been previously spent 
issuing checks.”

vPayment Can Help Support 
Suppliers and Customers 
vPayment has helped Travel Corp honor its 
commitment to “pay suppliers as quickly and 
seamlessly as possible.” 

Travel Corp’s commitment to innovation, 
customers and suppliers has already paid off. 
“We’re only eight months through our first year of 
using vPayment, and we’ve already surpassed our 
initial expectations.” 

TO LEARN MORE ABOUT vPAYMENT AND HOW TO 
STREAMLINE YOUR PAYMENT PROCESS, VISIT 
AMERICANEXPRESS.COM/TRAVELPAYMENTS

An American Express case study  |  March 2015

WE’RE ONLY EIGHT MONTHS 
THROUGH OUR FIRST YEAR OF 
USING vPAYMENT, AND WE’VE 
ALREADY SURPASSED OUR INITIAL 
EXPECTATIONS.”

Travel Corp is a fourth-generation, family-owned business operating in 60 countries. With over 35 offices and 4,000 employees, 
it serves over 2 million customers per year. Travel Corp implemented vPayment in three of its brands: Trafalgar Tours, Insight 
Vacations and Contiki Vacations.
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