
As digital natives, Millennials intuitively grasp 
that technology can help them in the business 

arena and many already put it to use.  

AS A COMPANY, IT’S IMPORTANT 
TO SUPPORT THIS TREND. 

The data below was pulled from the GBTA Business Traveler Sentiment Index™ - Global Study - July 2015.

From the U.S. to Mexico to Japan, Millennial1 business travelers 
around the world are turning to mobile to get things done faster 
and more e�ectively on the road. Here’s what we found in our 
survey of business travelers across eight countries. 

THE NEXT GENERATION
OF BUSINESS TRAVEL

THEIR USE OF TECHNOLOGY DOESN’T STOP AT SOCIAL NETWORKING. 
MILLENNIALS ARE USING APPS AND MOBILE DEVICES TO HELP 

COMPLETE ALL TYPES OF BUSINESS OBJECTIVES. 

48% 36%

MILLENNIALS ON THE MOVE 

1The following are sample sizes for the 18 and 34 age group in each country surveyed: U.S. (210); 
Canada (123); Australia (123); Japan (89); Brazil (181); Mexico (189); Germany (113); UK (127). The 
survey was carried out by the GBTA Foundation between March 17 and April 6, 2015. 

The GBTA Business Traveler Sentiment Index™ - Global Study - July 2015, conducted in partnership 
with American Express, was conducted among a sample of 3,851 frequent business travelers who 1) 
have a primary residence in the U.S., Canada, Australia, Japan, Brazil, Mexico, Germany or the UK; (2) 
are employed part- or full-time; and (3) have taken four or more business trips in the prior 12 months 
from the date the survey was taken.

The content in this published material is provided for general informational purposes only and does 
not constitute investment, financial, tax, legal or other professional advice on any subject matter. 
Please contact your investment, financial, tax, legal or other professional advisor regarding your 
specific needs and situation. American Express Travel Related Services Company, Inc. and its 
subsidiaries and a�liates (“American Express”) do not accept any responsibility for any loss which 
may arise from reliance on information contained in these materials. American Express does not 
warrant or guarantee the accuracy of these published materials.

Millennials are more likely to use social media to meet up with colleagues 
and business partners on the road than global business travelers overall.

Millennials worldwide are embracing technology at higher rates. 

KEEP CHECKING THE STATE OF YOUR BUSINESS AND 
STAY UP TO DATE WITH THE GBTA BUSINESS TRAVELER 

SENTIMENT INDEX™ REPORTS HERE. 

KEY TAKEAWAYS
Millennials’ instinctive use of technology may help 

make them more e�ective on the road. 
Companies should consider adopting some of 

their habits as standard practice.

Consider introducing technology-based solutions and 
promoting them among workers of all ages.

Wi-Fi is important for traveler productivity among 
a generation that leans heavily upon technology.  

As mobile use increases, outlining clear guidelines in 
your travel policy may be a good measure.

vs.

69% of Millennials agree that it’s 
important to be able to access their 
itinerary on a mobile device. 

61% of Millennials are interested in 
using mobile devices to coordinate 
business meals and local travel. 

67% of Millennials are interested 
in using GPS navigation tools.

60% of Millennials are interested in 
using mobile devices for tracking 
payments and expenses. 

https://business.americanexpress.com/us/business-trends-and-insights/business-traveler/business-travel-insights-global-business-traveler-sentiment-index

