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Financial decision makers of U.S. mid-sized businesses surveyed have some 
informative views on the state of the economy and what it will mean for their 
companies. American Express recently commissioned a study among a sample 
of 339 financial decision makers in U.S. mid-sized businesses, defined as having 
revenues of $5 million to $1 billion annually. Interviewing was conducted between 
June 2–19, 2014 and allowed these decision makers to share their thoughts on 
this important subject. Their answers have been compiled and the results have 
been put into a series of enlightening articles that will be published soon.

The American Express® Survey 
of Mid-sized Companies

of decision makers say their 
revenues are higher than 
they were one year ago.

67%
of decision makers are 
confident they will find the 
capital they need to grow.

91%

All data shown is from The American Express Survey of Mid-sized companies and is reflective of the US region



Outlook Decision makers surveyed have a positive outlook on business prospects over the 
next six months, irrespective of how the economy behaves. Forty-four percent say 
they expect their business to grow regardless of the economy, and a similar number 
(40%) have an even more positive outlook, saying they actually see the economy 
improving and expanding opportunities for their business.
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A Look at Priorities
The single most important priority for nearly half of decision makers (47%) over the next six months is 
growing their business. As they look to expand, these decision makers believe investments in infrastructure, 
including technology and operations, will most help them grow (26%), in addition to acquiring new customers 
(25%), followed by accessing more cash flow/capital (20%), retaining/growing existing customer 
relationships (15%), and attracting and retaining top talent (13%). 

of decision makers say their 
single most important priority 
over the next six months is 
growing their business. 

Decision makers reported 
facing a variety of challenges.  

THE HIGHEST PRIORITY THE CHALLENGES AHEAD

47%
25%

18%

14%

14%
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10%

7%



Seven in ten decision makers say their revenues are higher than they were 
a year ago, with more than one in four (26%) saying the same and just five 
percent reporting they are less when compared year over year.

Revenue, 
Capital and 
Cash Flow
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CASH FLOW CONCERNS

29%

20%

19%

9%

7%

Please note: 17% of decision makers indicated that they do not have cash flow concerns.



FOUND THE RIGHT CANDIDATE

TO SUPPORT BUSINESS VOLUME

The State 
of Hiring

More than half of decision makers (55%) say they currently have more employees than 
they did one year ago. Among the eighty-one percent planning to add staff over the next 
six months, nearly six in ten (57%) say they need to hire to support business volume.  
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of decision makers 
say they currently have 
more employees than 
they did one year ago. 

55%

A Closer Look at Jobs
Among those decision makers who plan to add staff over the next six months, fifty-two 
percent plan to hire only full-time employees, fourteen percent plan to hire only part-time 
employees, and sixteen percent plan to hire both full- and part-time staff.

HIRING IS ON THE RISE

of decision makers
 say they are planning 
to add staff over 
the next six months.

81%

REASONS FOR HIRING

57%

38%

29%

27%

Please note: Because decision makers can provide up to 6 reasons, 
total results may add up to more than 100%.



As companies search for new ways to do business they are looking beyond the U.S. 
and operating in international markets. Two-thirds (66%) of decision makers say they 
have tapped international markets as a way to acquire new customers. Half (50%) 
are reaching out to find new suppliers for products/services. Slightly fewer (46%) are 
manufacturing products internationally.

As an additional tactic to acquire new customers and retain current clients over 
the next six months, more than one-quarter (26%) of decision makers plan to increase 
investments in their sales and marketing functions.

Customer 
Acquisition

of decision makers say they have 
tapped into international markets 
to acquire new customers.

66%

LOOKING GLOBALLY TO GROW

of decision makers say they are looking into 
international markets to find new suppliers.

50%
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When it comes to paying bills/expenses, on average, decision makers in the U.S. 
say they pay by check thirty-four percent of the time, followed by credit card 
(29% of the time), e-payment (18% of the time), or cash (13% of the time). The most 
important feature when using a credit or charge card for business is consolidated 
expense and data tracking, according to twenty-two percent of decision makers.

Payment 
Methods

Please note: Respondents were asked to indicate the percentage of bills and/or expenses their 
company pays using each of the following payment methods : credit cards, checks, cash, ePayments, 
other based on ranges of 0%, 1-25%, 26-50%, 51-75%, 76-100%. The percentages identified are 
based on the weighted average of the respondents’ answers. 
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ABOUT AMERICAN EXPRESS GLOBAL CORPORATE PAYMENTS 
American Express Corporate Payment Solutions provide Corporate Cards, 
Corporate Purchasing Card, and other expense-management services to mid-size 
companies and large corporations worldwide. Globally, American Express is a leading 
issuer of Commercial Cards, serving tens of thousands of corporate clients. For more 
information, visit business.americanexpress.com.

ABOUT AMERICAN EXPRESS
American Express is a global services company, providing customers with access 
to products, insights, and experiences that enrich lives and build business success. 
Learn more at 
americanexpress.com and connect with us at: 
facebook.com/americanexpress
foursquare.com/americanexpress
linkedin.com/companies/american-express
twitter.com/americanexpress
youtube.com/americanexpress

ABOUT THE AMERICAN EXPRESS SURVEY OF MID-SIZED COMPANIES
The American Express® Survey of Mid-sized companies was conducted in the U.S. 
and six other countries.  Research was completed online among a sample of 339 
financial decision makers in U.S. mid-sized companies, defined as having revenues 
of $5 million to $1 billion annually. Interviewing was conducted by Ebiquity between 
June 2–19, 2014. The results in the U.S. have a margin of error of +/- 5.3% at the 
ninety-five percent level of confidence.

Additional 
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Information

https://business.americanexpress.com/us
http://www.americanexpress.com
http://www.facebook.com/americanexpress
http://www.foursquare.com/americanexpress
http://www.linkedin.com/companies/american-express
http://www.twitter.com/americanexpress
http://www.youtube.com/americanexpress

